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Support for New Economic Activity 

•  What – Degree to which project supports local 
economic development strategies and projects 

•  When – Changes compared to existing conditions 
•  Where – Corridor level analysis 
•  How – Project sponsor would provide information 

regarding steps taken toward specific economic 
development actions 
–  Documentation would be required to verify 

information provided by sponsor 



Support for New Economic Activity 

•  Examine amount of allowable commercial and 
industrial growth within a buffer of the project  
–  Buffer can be up to 5 miles 

•  Calculate total of potential new square footage 
within the buffer area of the project 

•  Focus on progress and efforts of locality to 
advance development on the site 
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Support for New Economic Activity 

Does/Is the site… 
 

•  Consistent with local economic development strategy? 

•  Incorporated into the regionally adopted Comprehensive 
Economic Development Strategy? 

•  Zoned for the development? 

•  Have a pending or approved plan of development? 

•  Have utilities in place or programmed in the capital 
budget of the locality? 
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Support for New Economic Activity 

Project Sq Footage Progress Score 

A 4,000,000 1 4,000,000 

B 2,000,000 3 6,000,000 

C 1,000,000 5 5,000,000 
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Why does Accessibility Matter? 
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Virginia’s Accessibility  
Framework 

The number of jobs reachable 
within a given travel time on a 
given network, where: 
   
JOBS = Number of Jobs  
reachable from each Census 
Block Group 
 
TRAVEL TIME = within 45 
minutes over an actual network 
(using peak period speeds for 
each mode) 
 
DECAY = Factor reflecting 
decrease in value of 
opportunities that are farther 
away (based in traveler 
surveys) 



27	

Automobile 

Assessing Transportation Conditions in the 
Northern Virginia Region: 

Transit 

Walk 

Auto Accessibility Map 
(Access to jobs in 45 minutes from 
each Census Block Group) 

Walk Accessibility Map 
(Access to jobs in 45 minutes from 

each Census Block Group) 

Transit Accessibility Map 
(Access to jobs in 45 minutes from 

each Census Block Group) 
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Assessing Transportation Conditions in the 
Richmond Region Auto Accessibility Map 

(Access to jobs in 45 minutes from 
each Census Block Group) 

Walk Accessibility Map 
(Access to jobs in 45 minutes from 

each Census Block Group) 

Transit Accessibility Map 
(Access to jobs in 45 minutes from 

each Census Block Group) 

Note that the range of values for 
each map goes from highest to 

lowest accessibility by mode (i.e. the 
same color in each mode doesn’t 

necessarily equal the same number 
of jobs accessible 



Accessibility in the HB2 Scoring 
Process 

•  VTrans2040 Needs Assessment used access to 
employment by mode as a measure in each region 
to determine Needs 

•  For HB2 project scoring, the same model will 
measure: 

•  The increase in access to employment  
•  The increase in access to employment for 

disadvantaged population 



Access to Jobs 

•  Accessibility Tool 
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Tool analyzes existing accessibility to 
jobs 
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•  Accessibility Tool 
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Access to Jobs 

•  Accessibility Tool 
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Process is repeated for all blocks to establish 
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Access to Jobs 

•  Accessibility Tool 

1 2 3 4 5 

6 7 8 9 10 

11 12 13 14 15 

Tool then analyzes change in access to 
jobs based on proposed improvement  
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Access to Jobs 

•  Accessibility Tool 

1 2 3 4 5 

6 7 8 9 10 

11 12 13 14 15 

Tool moves to next block, calculating 
change in job access 
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Access to Jobs 

•  Accessibility Tool 

1 2 3 4 5 

6 7 8 9 10 

11 12 13 14 15 

Process is repeated for all blocks – increase in 
access for each block is summed and used to 
score projects 
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IT’S	NOT	ABOUT	THE	MEASURES.	
IT’S	ABOUT	HOW	YOU	USE	THEM.	
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Part	2:	Measuring	Economic	Impacts	



Two ways of measuring value:

Value	
informed	by	
stakeholders	

Value	in	
dollars	
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Illustra6ve indicators measured in dollars

•  MO.1	-	Travel	Time	
•  MO.3	-	Reliability	(Recurring	
congesRon)	

•  MO.4	-	Reliability	(Non-recurring	
congesRon)	

•  MO.5	-	User	Costs	
•  EV.2	-	Changes	in	transportaRon	
costs	by	industry	(business	travel	
and	freight)	

•  EV.4	-	Changes	in	producRvity	
from	increased	connecRvity		

•  ES.1	-	Criteria	Air	Contaminants	
•  ES.4	-	Life-cycle	CO2e	

•  FT.1	-	Capital	Costs	
•  FT.2	-	Other	Lifecycle	Costs	
•  FT.3	-	Total	Revenue	
•  SA.1	-	Fatal,	Injury	A,	and	Injury	B	
Crashes		

•  QL.1	-	Lives	saved	due	to	acRve	
transportaRon	

•  QL.2	-	Reduced	incidence	of	
diseases	due	to	acRve	
transportaRon	

•  QL.3	-	Quality	of	the	travel	
environment	

•  QL.4	-	Noise	Impacts	
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Indicators	of	economic	vitality	

SAM	SESKIN					sseskin@comcast.net	 39	



	
Indicators	of	livability	and	quality	of	life	
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Measuring	benefits	in	dollars		
(Oregon	Test	Case)	
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Comparison	of	stated	value	to	$benefit-cost	raRo	
(Oregon	Test	Case) 
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Best Prac6ce Example:  
Metropolitan Transporta6on Commission

SAM	SESKIN					sseskin@comcast.net	



Best Prac6ce Example:  
Metropolitan Transporta6on Commission

SAM	SESKIN					sseskin@comcast.net	



Best Prac6ce Example:  
Metropolitan Transporta6on Commission

SAM	SESKIN					sseskin@comcast.net	



Best Prac6ce Example:  
Metropolitan Transporta6on Commission

SAM	SESKIN					sseskin@comcast.net	



Best Prac6ce Example:  
Metropolitan Transporta6on Commission

SAM	SESKIN					sseskin@comcast.net	



Best Prac6ce Example:  
Metropolitan Transporta6on Commission

SAM	SESKIN					sseskin@comcast.net	



QUESTIONS AND DISCUSSION



 
QUESTIONS & COMMENTS 

#indyTLA 


